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BACKGROUND 
For 97 years, this 43-acre zoo and garden in the heart of Naples 
has been a dynamic and evolving resource for the Southwest 
Florida community and visitors to the area. The Zoo is constantly 
changing and adapting, seeking innovative ways to connect 
people with animals and nature and to inspire them to help 
conserve and protect. On November 22, 2016, the Zoo announced 
plans to dramatically address the future of animal care and 
welfare, conservation, education and guest experiences through 
a $25 Million Capital Campaign and $5 Million Endowment Drive, 
Roaring Into Our Future. 

Naples Zoo is a historic Collier County Landmark in the heart of Naples and is dedicated to 
increasing the appreciation and conservation of wildlife and seeking ways to better serve and 
help educate the Southwest Florida community. Roaring Into Our Future has three goals:

 1.  To ensure the very best care possible for Naples Zoo’s growing animal collection 
through a new, on-site animal hospital. 

 2.  To inspire stewards of all ages and help ensure a positive future for wildlife and wild 
places through a new education center and expanded education program portfolio. 

 3.  To improve and enrich member and guest experiences through a new entrance/visitor 
center, new exhibits and a historic museum. 

roaring into our future
Naples Zoo’s $25 Million Capital Campaign and $5 Million Endowment Driverive  
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HISTORY 
The story of Naples Zoo at Caribbean Gardens began in 1919 when botanist Dr. Henry 
Nehrling acquired the Naples site for his plant collection. In 1952, Julius Fleischmann 
began the two-year restoration of Nehrling’s garden, complete with an array of tropical 
birds and in 1954, transformed it into Caribbean Gardens. In 1969, the Fleischman family 
invited the Tetzlaff family to relocate their collection of rare animals and open Jungle 
Larry’s, the predecessor of today’s Naples Zoo.  

In 2001, Naples Zoo achieved its first national accreditation by the Association of Zoos 
and Aquariums (AZA), the organization that sets the highest standards for zoos and 
aquariums. AZA accreditation is reviewed every five years and was also achieved in 2006, 
2011, and 2016.

In 2004, the Fleischmann family was interested in selling the land occupied by Naples 
Zoo and the land that has now become the beautiful Gordon River Greenway. Collier 
County residents overwhelmingly voted for an ad valorem tax increase to generate the 
funds needed for the land purchase.  With the Zoo and Gordon River Greenway lands 
now saved, a 501(c)(3) non-profit, Naples Zoo, Inc., was formed to manage, lead and grow 
the Zoo under the terms of a 30-year lease with Collier County. 

In appreciation for Collier County residents’ foresight and generosity, Naples Zoo hosts 
free days on the first Saturday of each month and offers residents half-priced fami-
ly memberships. Through “Free Saturdays” and discounted memberships, Naples Zoo 
gives back nearly $1 million annually to Collier County residents, a welcome benefit 
especially for low-income families who might not otherwise be able to afford the Zoo or 
other area attractions and resources.

Naples Zoo has grown substantially since that important vote in 2004. In fact, 
attendance has nearly doubled.

                            

Today, Naples Zoo at Caribbean Gardens is stronger than it has ever been 
programmatically and operationally.

     “Best Non-Profit Organization”         “Best Local Tourist Attraction”     
         Southwest Florida Choice Awards                    Southwest Florida Choice Awards

            “Best Family Fun Activity”                       “Best Education Programs“"
         The Best of the Gulfshore Awards                The Best of Florida Weekly

         “Certificate of excellence“                         “Best Fundraising event“ 
                           Trip Advisor                    Southwest Florida Choice Awards

Naples Zoo Accolades
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NAPLES ZOO TODAY
Education is the heart of Naples Zoo’s mission, and the Zoo provides an informative, education-
al and engaging family-oriented experience that inspires guests to respect and protect wildlife 
and nature. The Zoo’s mission matters now more than ever. As we enter into a new era of global 
awareness and environmental stewardship, Naples Zoo is uniquely positioned to reach an in-
creasing number of children and adults, helping to inspire them to value, respect and conserve 
the biodiversity of the planet. 

Today, the Zoo attracts over 350,000 guests annually and is a unique educational resource to 
36,957 children each year: Collier County Schools Distance Learning ZooCon (20,711), Field 
Trips (12,337), Field Trip Experiences (849), ZooMobile Outreach (2,291), Preschool Programs 
(374), and Zoo Camp WILD (395). Naples Zoo has formal partnerships with Collier County Public 
Schools, Lee County Public Schools and Lee County Public Library System. The Zoo’s commit-
ment to education is further demonstrated by its collaboration with the Florida Department 
of Education to develop programs that meet Florida’s Next Generation Sunshine State Stan-
dards. Grade-specific programming has been designed for students from pre-K through mid-
dle schoolers, offering a variety of hands-on learning opportunities in biology, animal behavior, 
ecology, and species and habitat conservation. 

Naples Zoo is ranked among the top zoos in the country contributing to field conservation as a 
percentage of total budget. Since 2014, Naples Zoo has contributed over $1 million dollars to 
conservation programs to help animals in the wild. With a firm belief that what is best for peo-
ple and wildlife is the same in the long run, Naples Zoo strives to support conservation efforts 
that reflect this mutual benefit. To maximize use of limited funds, Naples Zoo places priority on 
supporting proven conservation efforts within existing long-term programs locally, nationally 
and internationally.

Several of Naples Zoo’s senior staff serve the greater AZA conservation community through 
national committee service in a host of areas including Safety, Field Conservation, Business 
Operations, Conservation Education, Marketing, Government Affairs and Executive Leadership 
Development, as well as serving as accreditation inspectors, and more. The Zoo also actively 
participates in AZA’s Species Survival Plan® programs to care for rare and critically endangered 
animals in and outside the wild including Malayan tigers, reticulated giraffes, red-ruffed lemurs 
and clouded leopards.
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The non-profit Naples Zoo operates from a position of fiscal strength and is cash flow positive 
and debt free.  Unlike the majority of AZA-accredited zoos, Naples Zoo receives no govern-
ment funding toward its operating budget.  The Zoo is operated self-sufficiently through its 
earned and raised revenues and its current operating budget is just over $6 million.  Below is a 
breakdown of operating expenses by percentage spent in each of the Zoo’s major departments: 

%

The Southwest Florida community is one of the fastest growing areas in the nation, according 
to the U.S. Census Bureau’s most recent population estimates.  In response to this growth and 
anticipated future growth, Naples Zoo has been hard at work developing a forward-thinking 
master plan designed to meet the needs of the Southwest Florida community and visitors to the 
area for generations to come.

%

%

%

%

%
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ROARING INTO OUR FUTURE CAPITAL CAMPAIGN 
PHASE ONE (2013-2018)
Phase One of the Zoo’s capital campaign focused on major upgrades, renovations and new 
exhibits that were identified as immediate top priorities. By fiscal year 2016/2017, more than $6 
million will have been invested in these major Zoo improvements in just the past three years. 
With the help of generous donors and Collier County support, the following projects have been 
completed:

1. New Parking Lot and Entryway             $2,600,000
The first step to improving guest experience was to create a new vehicle entryway and new 
parking lot to accommodate the growing number of guests to Naples Zoo. The new parking lot 
and entryway from Goodlette Road was, by far, the largest project of Phase One and comple-
tion resulted in the Zoo more than tripling its parking capacity. Well received by Zoo visitors, the 
cost of the new parking lot and entryway was equally split between Collier County capital im-
provement funding and by the Zoo through the generous support of The Mae Wood Trust. 

2. New Exhibits and Major Exhibit Renovations         $1,158,100
Florida Panther Exhibit and Rehabilitation Holding Facility        

Naples Zoo created a permanent home for a young Florida panther named Uno who could not 
be returned to the wild after he was blinded by a shotgun blast. This panther exhibit focuses on 
expanding public awareness of the conservation issues surrounding the growing number of cats 
in the area. With as few as 20 to 30 cats surviving in the 1970s, Florida panthers once teetered 
on the very edge of extinction. Several decades of conservation efforts for this federally listed 
endangered species have resulted in population growth nearing an estimated 120 to 230 adult 
panthers in the wild, still a critically low number for recovery. Below is a photo of Uno after 7 
months of recovery at Naples Zoo. 
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ROARING INTO OUR FUTURE CAPITAL CAMPAIGN 
PHASE ONE CONTINUED (2013-2018)

New Exhibits and Major Exhibit Renovations continued   
Florida Panther Exhibit and Rehabilitation Holding Facility Continued

Naples Zoo’s Florida Panther Exhibit  
and Rehabilitation Holding Facility  
was nationally recognized in 2016  
with a Wildlife Emergency Response 
Award from the Association of Zoos  
and Aquariums.  

Award pictured to the right. 

National exhibit award 

Education components of the new exhibit 
engage guests in a balanced discussion of 
saving endangered species and living with 
large predators. Left: A photo of a young 
Naples Zoo guest meeting Uno in his exhibit.

In addition, and equally important, the Zoo 
designed and built the exhibit to provide Florida 
Fish and Wildlife Conservation Commission 
(FWC) with a much needed resource for short-
term panther rehabilitation and care. Since 
the exhibit’s opening, Naples Zoo has cared for 
three orphaned panther kittens and provided 
them with temporary housing.

Above left: Sakata, a young male Florida panther kitten that received care at Naples Zoo’s rehabilitation 
facility. Above right: Sassy, a young female Florida panther kitten that received care at Naples Zoo’s 
rehabilitation facility.  
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ROARING INTO OUR FUTURE CAPITAL CAMPAIGN 
PHASE ONE CONTINUED (2013-2018)

3. New Exhibits and Major Exhibit Renovations Continued 

    Python Exhibit         
   
Naples Zoo guests have the opportunity to come 
face-to-face with two different species of python, a 
reticulated python and a Burmese python. Kaa, the 
reticulated python, stretches 19 feet long and tips 
the scales at over 170 pounds. The Burmese python, 
Sammie, weighs almost 40 pounds and measures 
approximately 11 feet long. The goal of this new 
exhibit is to give guests an up-close and personal 
experience with these extraordinary reptiles, while 
teaching them about one of Florida’s most invasive 
species and the efforts to find a solution. An 
important aspect of finding a solution is to actively 
participate in ways to keep the current population 
from growing. Naples Zoo partners with Florida Fish 
and Wildlife Conservation Commission for an annual 
Exotic Pet Amnesty Day program to help reduce the 
number of nonnative species being released into the 
wild by pet owners who can no longer care for their 
pets or no longer wish to keep them. Another goal of the program is to foster responsible pet 
ownership though outreach and education at the Exotic Pet Amnesty Day events.

Above: A young 
guest at Naples 
Zoo meeting a 
19-foot reticu-
lated python. 

Left:  Naples  
Zoo’s Python 
exhibit.
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ROARING INTO OUR FUTURE CAPITAL CAMPAIGN 
PHASE ONE CONTINUED (2013-2018)

4. New Exhibits and Major Exhibit Renovations Continued 

    Red-Ruffed Lemur Exhibit  
         
In February of 2016, Naples Zoo opened an exhibit for a pair of critically endangered red-ruffed 
lemurs. Red-ruffed lemurs are identified by the International Union for Conservation of Nature 
(IUCN) as one of the World’s 25 Most Endangered Primates. Naples Zoo works with the Associ-
ation of Zoos and Aquariums’ Species Survival Plan® (SSP). The SSP is a cooperatively managed 
breeding program that works to create sustainable populations of threatened and endangered 
species. Naples Zoo celebrated the birth of two critically endangered red-ruffed lemur babies 
two months after the exhibit opened, pictured below.
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ROARING INTO OUR FUTURE CAPITAL CAMPAIGN 
PHASE ONE CONTINUED (2013-2018)

5. New Exhibits and Major Exhibit Renovations Continued 

    Clouded Leopard Exhibit 
          
Following an extensive exhibit renovation, Naples Zoo welcomed two rare juvenile clouded leop-
ards in December of 2016. Clouded leopards are vulnerable to extinction and there are only 64 
in the North American managed population. This breeding pair of leopards, Masala and Tikka 
(pictured below) were specifically matched and sent to Naples Zoo as part of the Association of 
Zoos and Aquariums’ Species Survival Plan® (SSP).  

6. ADDITIONAL CAPITAL IMPROVEMENTS COMPLETED  

In addition to the improvements cited above, Naples Zoo added a South American exhibit area 
featuring Brazilian agoutis, a giant anteater, and critically endangered cotton-top tamarins. 
Significant technology upgrades were also completed to enhance the Zoo’s feature educational 
presentation in Safari Canyon theatre. The Alligator Bay habitat as well as Lake Victoria and the 
islands seen from the Primate Expedition Cruise also underwent restoration and facility en-
hancements. 

With the exception of Collier County’s $1.3 million commitment, all projects were completed 
through the generosity of Zoo donors and friends. 
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ROARING INTO OUR FUTURE CAPITAL CAMPAIGN 
PHASE ONE CONTINUED (2013-2018)

7. Glass Animal Hospital Breaking ground in 2018                           $3 million

 
Animal welfare is one of Naples Zoo’s highest priorities. In 2015, Naples Zoo hired its first full-
time veterinarian and a full time veterinary technician. This team, working hand in hand with the 
Zoo’s animal care staff, help lead the health care for Naples Zoo’s growing animal collection. The 
current facility for this professional team, however, is a 10-foot by 15-foot metal shed, affec-
tionately called the “vet shed.” At present, Naples Zoo is the only accredited Zoo in Florida that 
does not have an animal hospital on-site. However, through the support of generous donors 
and lead donors, Denny and Tanya Glass, the Zoo will be breaking ground on the Glass Animal 
Hospital at Naples Zoo in 2018. 

Above Left: Naples Zoo’s full-time veterinarian and veterinary technician. Above Right: Naples 
Zoo’s current veterinary facility. Below: Glass Animal Hospital Rendering.
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ROARING INTO OUR FUTURE CAPITAL CAMPAIGN 
PHASE TWO

PLANNING FOR THE FUTURE   
As the only AZA accredited zoo serving Southwest Florida, Naples Zoo recognizes that it must 
expand its offerings and increase its capacity as the region’s population grows. Naples Zoo has 
remarkable family appeal. Children of all ages eagerly anticipate each animal’s behavior, beau-
ty and antics, pulling on their parents’ hands to rush ahead to see what they can discover next. 
Animal behaviors are entirely unpredictable, making each and every visit unique, exciting and 
educational. 

The Zoo’s branding campaign “Get Closer. Closer to Animals. Closer to Nature. Closer to Fam-
ily.” reflects the special way that families connect when they spend time at the Zoo. With the 
ever-increasing pace of modern society, it is becoming more difficult to find opportunities for 
quality family time. Naples Zoo is a place where families share moments of togetherness and 
enjoy time with each other while learning and being inspired by animals and nature. 

On a daily basis from December through March, thousands of guests are bottlenecked by an 
antiquated entrance.  Often, the line stretches a hundred yards down the new parking lot side-
walk, upsetting guests due to high wait times.  The current admission building and gift shop is 
in significant disrepair and it is not up to hurricane building codes. Most importantly, the 1970’s 
structure does not in any way reflect the beauty and expansiveness of the Zoo and botanical 
garden experience inside.  From the outside, the Zoo looks like a small, roadside attraction.  It 
has been the experience of many zoos across the country, and here locally by the Naples Bo-
tanical Gardens, that a new entrance/visitor center can be transformative and can dramatically 
improve the guest experience.

In addition to improving the guest experience, the new entrance/visitor center will increase 
the Zoo’s capacity to meet its education mission.  The centerpiece of the new entrance/visitor 
center will be a new Zoo education center with multiple classrooms and a dedicated space for 
pre-school programs.  The classroom space has been designed with retractable walls to allow 
for large audience presentations and to accommodate the Zoo’s Conservation Lecture Series.  
 
Having engaged the community and with the greatest needs identified and the Phase One proj-
ects complete or near completion, now is the appropriate time to share the vision of the future 
Zoo and publicly launch Roaring Into Our Future, Naples Zoo’s $25 Million Capital Campaign 
and $5 Million Endowment Drive.    

“The Zoo’s proposed education center is a 

critical resource that will help support our 

collaborative efforts.  I am confident 

additional programs will enhance the 

curricula for Collier students and further their 

interest in learning and in STEM careers.”

Kamela Patton, Ph.D., Superintendent
Collier County Public Schools
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ROARING INTO OUR FUTURE CAPITAL CAMPAIGN 
PHASE TWO

The Zoo launched the silent phase of the capital campaign three years ago and has nearly 
reached the half-way point in fundraising, with more than $12.1 million raised to date. An addi-
tional $12.9 million is required to complete the campaign. Phase Two projects include: 
 
1. Hamill Family Education Center                  $5,270,500
Naples Zoo’s on-site educational programming is strong, however, there is an increasing de-
mand for expansion of the zoo’s science and conservation education portfolio. In order to help 
meet this demand and provide quality on-site space for programming, the Zoo is actively raising 
funds for a new education center. At present, Naples Zoo is utilizing a modular classroom, re-
cently installed to provide temporary, limited space until the education center is built.  

The new education center will include three distinct classroom spaces, including a dedicat-
ed area for pre-school programming. The center will serve as a base of operations for visiting 
school groups and teachers and students engaged in formal conservation, environmental and 
science education classes. Through innovative design, the education center will allow for indoor 
space significant enough for adult programs, lectures and large audiences.  Once the center is 
completed, the Zoo conservatively estimates that an additional 15,000 to 20,000 pre-school 
and school aged children will participate annually in formal on-site programming. 

Through the generosity of the Hamill Family Foundation, the Zoo was awarded a $2.5 million 
challenge grant toward the education center’s total cost for completion. Donors who earmark 
their support for the education center will have their contributions matched dollar for dollar 
by the foundation. 

Multiple naming opportunities for individual classrooms, lobby, meeting space and offices are 
available. 

Above Left: Naples Zoo’s current modular classroom. Above Right: Hamill Family Foundation 
Education Center Rendering. 
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ROARING INTO OUR FUTURE CAPITAL CAMPAIGN 
PHASE TWO CONTINUED 

2. Zoo Administration Center                            $3,542,000

Naples Zoo’s senior administrative team is currently spread out across five different locations, 
including an off-site office rental. The Zoo Administration Center will allow for all Zoo offices 
to be located in the same building on property, maximizing collaboration and efficiency among 
departments. It will also serve as the primary meeting point and gathering space for the Zoo’s 
Board of Directors and for Zoo friends, supporters and collaborators.  Naming opportunities for 
the building and inside spaces are available.  

3. Jeanne Guglielmi Welcome Center       $1,889,250 
The Zoo’s current entrance and gift shop was built in the 1970’s when Zoo attendance was less 
than 100,000 visitors annually.  The building is not hurricane proof and is in significant disrepair.  
Equally problematic, attendance has grown to over 350,000 and the building simply can’t handle 
the volume of visitors that the Zoo is now attracting.  Long lines greet visitors many days of the 
year, particularly during the Zoo’s busiest season.  Members and visitors who have pre-paid for 
admission must wait in the very same line as those who have yet to purchase tickets.  It is not 
a good, friendly start to a Zoo visit.  With Collier County and Southwest Florida continuing to 
grow in population, this challenging problem will only continue to worsen. 
Below: Jeanne Guglielmi Welcome Center Rendering. 

With the help of long-time Zoo friend and donor, Jeanne Guglielmi, the new Jeanne Guglielmi 
Welcome Center will solve these problems and prepare the Zoo for continued growth in atten-
dance.  Members and those who have pre-paid tickets will simply be scanned in immediately to 
begin their Zoo experience. Only visitors needing to purchase tickets will do so at the Center’s 
six admission windows. 
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ROARING INTO OUR FUTURE CAPITAL CAMPAIGN 
PHASE TWO CONTINUED 

4. Volunteer Center and Gift Shop       $2,177,000

With the old Zoo entrance and gift shop being removed to make way for the Hamill Family Foun-
dation Education Center, a new gift shop will be built in the new entrance/visitor center.  The 
building will also house a new Volunteer Center for the Zoo’s more than 200 dedicated volun-
teers, providing a gathering point and training site.  As Naples Zoo continues to grow, the Zoo’s 
volunteer needs will grow as well.  Given their dedication and service, providing Zoo volunteers 
with “a home” is critically important.
 
5. Flamingo and Roseate Spoonbill Exhibit        $600,000

The new entrance/visitor center will be complimented by a new exhibit featuring flamingos 
and roseate spoonbills. At one time wild flamingos were common residents of Florida. Roseate 
spoonbills can still be found in the wild in Florida. These long-legged wading birds will be a de-
lightful greeting to guests as they enter the Zoo, and the exhibit style will tie in well with the “Old 
Florida” design features. 

6. Alligator Bay                $400,000

Alligator Bay will be completely renovated to provide guests a better encounter with Florida’s 
largest reptile and true conservation success story, alligators. The renovations include glass 
viewing areas where guests can have a closer experience with these unique reptiles.  Once ren-
ovation is complete, Alligator Bay will become the centerpiece animal exhibit for the new en-
trance experience and visitor center.  Below: Alligator Bay Rendering. 
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ROARING INTO OUR FUTURE CAPITAL CAMPAIGN 
PHASE TWO CONTINUED 

7. New Animal Commissary             $482,750

The animal collection continues to grow and has a wide variety of dietary needs. It takes a pret-
ty big kitchen to create 85 individual diets each day. Over 100 various types of vegetables, fruit, 
grain and meat are used to create these varied diets. A new animal commissary will provide the 
dedicated commissary team with the space and tools necessary to prepare daily animal diets 
and store and manage the foods necessary to keep the animal collection happy and healthy.

8. New Storage Warehouse                $309,360

Naples Zoo currently rents and holds large storage trailers in a behind-the-scenes service area.  
A new storage warehouse will be built to accommodate growing storage needs. In addition, the 
new building will be an essential safety component during Florida’s hurricane season. 

9. New Horticulture Barn and Greenhouse Area         $151,200

Resources and facilities are also needed to care for the Zoo’s historic botanical collection. The 
new horticultural barn and greenhouse will provide the Zoo’s dedicated horticultural team with 
updated facilities to better cultivate and expand the garden’s plant collections.  These new fa-
cilities will allow for more propagation of plant material on site, better storage and maintenance 
area for equipment and supplies, and create additional area for botanical tours and training.

10. Safari Canyon                $708,815

Animal holding for the Safari Canyon, the Zoo’s primary educational presentation theatre, needs 
additional changes to increase the number of program animals and improve presentation lo-
gistics. Upgrades need to be made to the main stage area where presentations are held.  The 
changes will significantly improve the Zoo’s already much loved and appreciated Safari Canyon 
guest experience.    
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ROARING INTO OUR FUTURE CAPITAL CAMPAIGN 
PHASE TWO CONTINUED 

11. Renovation of Historic Caribbean Gardens Buildings   $400,000

The original Caribbean Gardens entrance structures, built by Julius Fleischmann in the mid 
1950’s, are currently visible from Goodlette Frank Road.  An exciting and important component 
of the Master Plan will be to fully restore these historic structures into a museum experience 
where guests can learn about Dr. Henry Nerhling, the Fleischmann family, the Tetzlaff family and 
the roles they played in helping to create today’s Naples Zoo.  Historic images, documents, and 
a short continuous run film will help tell the story of this nearly 100-year old property.   

Above: Naples Zoo gift shop and admission building in 1960’s.  

Below: Naples Zoo’s original gift shop and admission building, current condition.  
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ROARING INTO OUR FUTURE CAPITAL CAMPAIGN 
PHASE TWO CONTINUED 

12. South American Rain Forest and Grasslands Trail       $300,000
Strolling along a winding boardwalk, guests will be immersed in two distinct South American 
habitats. On the rainforest section of the trail, exhibits are currently planned to feature cotton 
top tamarins, white faced saki monkeys, prehensile tail porcupine, red footed tortoises and 
coatimundi. For the grasslands, a mixed-species exhibit is planned featuring giant anteater, 
tapir, maned wolves and tortoises. 

13. Nature and Water Play Area for Children           $350,000
Naples Zoo will create a Nature and Water play area for children. 

14. Giraffe Exhibit and Guest Service Area         $400,000
The Zoo’s giraffe exhibit and feeding experience represents the half way point of a visit for most 
Zoo visitors. Plans include designing and building a new viewing and feeding platform to allow 
more interaction between guests and the giraffes. A small cafe is planned with seating over-
looking Lake Victoria and the Primate Expedition islands, one of the most stunning views in the 
Zoo. 

New South American exhibit animals below: cotton top tamarins (top left), white faced saki 
monkeys (top right), prehensile tail porcupine (bottom left), and tapir (bottom right). 
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Investing in Naples Zoo for Southwest Florida 

Now the time has come to support Naples Zoo and its future. This is the first major capital cam-
paign that Naples Zoo has ever launched. To date, the Zoo has operated with limited capital re-
sources, achieving its many recent successes with relatively modest funding and ample creativity. 

This is an organization that has proven itself worthy of significant investment. Naples Zoo has 
worked diligently to develop exceptional conservation and education initiatives, operate in a 
position of fiscal strength and attract a highly talented professional staff. 

Conservation. Education. Quality family experiences. These are the focal points of Naples Zoo’s 
work, driving the daily activities of Zoo staff and volunteers, and shaping the organization’s 
strategic goals. The funding and completion of Naples Zoo’s Master Plan will offer unsurpassed 
opportunities to make a difference in each of these  areas, benefiting the community and the 
planet. 

Naples Zoo can remain vibrant and relevant far into the future, but it cannot do so without the 
broad support of the entire community. Please join us as we work to create the best Zoo for 
Southwest Florida.
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$25 Million Capital Campaign Gift Chart 

Gift Amount: Goal:       Secured:       Needed:              Total:              Cummulative:
          
$2,500,000  2  2  0  $5,000,000  $5,000,000
$1,500,000  1  0  1  $1,500,000  $6,500,000
$1,000,000  6  3  3  $6,000,000  $12,500,000
$500,000  8  2  6  $4,000,000  $16,500,000
$250,000  12  6  6  $3,000,000  $19,500,000
$100,000  25  6  19  $2,500,000  $22,000,000
$50,000  20  7  13  $1,000,000  $23,000,000
$25,000  20  5  15     $500,000  $23,500,000
$10,000  40  6  34     $400,000  $23,900,000
Under $10,000 Numerous Opportunities Available   $1,100,000  $25,000,000

GOAL
SECURED

$2,500,000 2
1
6
8

12
25
20
20
40 6

5
7
6

2
3
0
2

$1,500,000
$1,000,000
$500,000

$250,000
$100,000

$50,000
$25,000

$10,000

6
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Capital Campaign Naming Opportunities: "(As of March 1, 2018)

Naming Opportunity:            Commitment:           Donor: 

New Entrance/Visitor Center   $5,000,000*           Available 

Zoo Education Center    $2,500,000            Hamill Family

TBD       $2,500,000            Mae Wood Trust 

Zoo Administration Center   $2,000,000           Available 

Animal Hospital      $1,000,000            Denny and Tanya Glass

Zoo Welcome Center     $1,000,000            Jeanne Guglielmi 

Zoo Volunteer Center and Gift Shop $1,000,000            Available

Front Entrance Courtyard   $1,000,000*             Available

Safari Canyon Show Theatre   $1,000,000*            Available

Education Center Lobby      $500,000             Available

Early Childhood Education Center     $500,000            Available

Zoo Administration Lobby      $500,000            Available

Zoo Welcome Center Member Services    $500,000            Available

Flamingo/Spoonbill Exhibit      $500,000            Available

Nature Play/Water Play Feature     $350,000*            Available

Giraffe Exhibit Viewing Platform     $350,000            Lanny and Nancy Baird 

South American Rainforest/Grasslands Trail    $300,000   Available 

Hospital Main Treatment Room      $250,000            Paula Brothers

Hospital Surgery Suite                 $250,000            Jon and Nancy Hamill

Hospital Animal Care Suite      $250,000            John and Joanne Fisher

Alligator Classroom       $250,000    Available

Panther Classroom       $250,000   Available

Lion Classroom         $250,000   Available

Education Center Office Suite     $250,000   Available

Zoo Board Room                  $250,000   Available

Administration Office Suite      $250,000   Available

Animal Commissary         $250,000   David and Vicky Smith

Alligator Bay Exhibit       $250,000   Available

Historic Buildings Museum      $250,000   Available

Horticulture Barn        $250,000*  Available

* Includes endowment component 

For information on recognition and naming opportunities between $10,000 - $100,000, 
please contact Jack Mulvena, Naples Zoo President and CEO at 239-262-5409 ext. 107. 
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$25 Million Capital Campaign and $5 Million Endowment Drive
(As of March 1, 2018)

Classification: Project: Budget: Raised to Date:

Veterinary Care Zoo Animal Hospital $3,000,000 $3,000,000

Historic Renovate Caribbean Garden Bldgs $400,000

Exhibit Renovations Safari Canyon $150,000 $150,000
Alligator Bay $100,000 $100,000
Giraffe Exhibit Area $400,000 $400,000
Primate Expedition $268,000 $268,000

New Exhibits Panthers/Pythons $640,100 $640,100
S. American Rainforest/Grasslands $300,000
Nature Play/Water Play $350,000

New Entrance/ Education Center $5,270,500 $2,765,500
Visitor Center Zoo Administration Center $3,542,000

Welcome Center $1,889,250 $1,075,000
Gift Shop/Volunteer Center $2,177,000 $500,000
Flamingo/Spoonbill Exhibit $600,000
Alligator Bay Viewing $400,000
Commissary Relocation/New $482,750 $250,000
Storage Warehouse/New $309,360
Ops Barn Relocation/New $151,200
Safari Canyon Animal Holding $708,815
New Parking Lot and Entryway $2,600,000 $2,600,000

Miscellaneous Contingency $1,261,025 $1,040,000

Endowment Endowment $5,000,000 $1,700,000

$30,000,000 $14,488,600

Balance to Raise/Total $15,511,400

Balance to Raise/Capital $12,211,400

Balance to Raise/Endowment $3,300,000
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Naples Zoo at Caribbean Gardens  
1590 Goodlette-Frank Rd., Naples, Fl 34102    

www.napleszoo.org/capitalcampaign


